
Environmental Responsibility Transcends the Mailstream

Pitney Bowes believes the mailstream has intrinsic value in a marketplace that increasingly scrutinizes the
environmental benefits and impact of mail. The importance of the mailstream is reflected by its sheer size, 
and by the number of organizations (educational, nonprofits, businesses) that depend on it. The mailstream
encompasses all of the world’s mail and documents, both physical and digital, as well as packages that flow
into and out of organizations and homes. 

Improvements in technology, changes in postal regulations and in the amount and type of mail being delivered,
along with a heightened awareness of environmental impact, will have a major effect on the mailstream. 
These factors have already led to many changes within the mailing industry, and are transforming its future. 

Public misperception of the environmental impact of the mailstream may also have an important influence on
the mailing industry. Thus, many mailers like Pitney Bowes are compelled to communicate the value of mail
and its real environmental impact. This is especially pertinent when research by the US EPA reveals that the
largest source of carbon dioxide emissions globally is the combustion of fossil fuels such as coal, oil and gas 
in power plants, automobiles, industrial facilities and other sources.1

Although the EPA reports that deforestation is a significant contributor of greenhouse gases, responsible 
forest management under credible forest certification programs ensure long term carbon storage, not only 
in the trees that regenerate after harvest, but also in the products produced by the forest. Forest certification
gives the assurance that the fiber used to produce the paper comes from well managed forests that protects
biodiversity and water quality, according the Sustainable Forestry Initiative. These forests are a renewable
resource that can deliver an ongoing flow of paper products, while providing environmental and social benefits.

Independent certification for mail that was created using environmentally responsible practices, such as paper
made from a certified forest, is one way mailers might change consumer perception of mail’s environmental
impact, according to the 2007 Pitney Bowes/DM News Survey.

Minimizing the amount of returned mail with addressing software, increasing the use of recycled paper and
cardboard products, recycling or purifying the water used in paper production and reducing greenhouse gas
emissions from operations and buildings, are other solutions that resonate with consumers, according to the
PB/DM News Survey.

Pitney Bowes has instituted most of these practices and requires high environmental standards within its total
activities, from its suppliers to the reuse, remanufacture and recycling of its products. Although the EPA 
indicates that the mailing industry is not the most significant contributor of greenhouse gases, Pitney Bowes
understands its responsibility to help its customers and other mailers foster even more environmentally 
friendly mailing practices. Pitney Bowes’ continuous commitment and focus on the sustainability of the mail-
stream will ensure forward-thinking strategies for long-term growth of the company and mailing industry.

1 US EPA. “Human-Related Sources and Sinks of Carbon Dioxide.” Online Source, 3/10/08.  
www.epa.gov/climatechange/emissions/co2_human.html 


